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2016: 1,235 mld podrozy miedzynarodowych / + 46 min / + 3,9%

2016 was the seventh consecutive year of sustained growth following the 2009 global economic and
financial crisis. [...] As a result, 300 million more international tourists travelled the world in 2016 as
compared to the pre-crisis record in 2008.

By region, Asia and the Pacific (+8%) led growth in international tourist arrivals in 2016, fuelled by
strong demand from both intra- and interregional source markets. Africa (+8%) enjoyed a strong
rebound after two weaker years. In the Americas (+4%) the positive momentum continued.

Europe (+2%) showed rather mixed results, with double-digit growth in some destinations offset by
decreases in others. Demand in the Middle East (-4%) was also uneven, with positive results in some
destinations, but declines in others.
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Table 1: The Travel & Tourism Competitiveness Index 2017 Ranking
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Table 2: The Travel & Tourism Competitiveness Index 2017: Europe and Eurasia (cont'd)

Countny/Econemy

Enabling Environment

Business
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Human resource and
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Table 2: The Travel & Tourism Competitiveness Index 2017: Europe and Eurasia (cont'd)
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Part &: Country/Ecanomy Profiles

Poland

Part & Country/Econamy Profiles
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‘Sources: World Tourism Organization (UNWTO) and World Travel and Tourism Council (WTTC) Index Component Rank/136 Score”  Index Component PRank/136 Score™

Key Indicators
() Business environment 64 (1) international Openness 33 41

International tourist arrivals 16,728,000 T&Tindustry GDP US $7,999.1 million Property rights 73
% of total 1.7%

Visa requirements 0-100 (sest) 73 24.0

Internati | tourism inb US $9,728.0 million

Average receipts per arrival

T&T industry employment 275,365 jobs
US $581.5 o, oftotal 1.7%

Performance Overview

Pillar Rank/136

Key Score ‘ o Highest score

Pillar Rank/136

International Openness 33rd

Price competitiveness 23rd

Prioritization of Travel & Tourism 96th

ICT readiness 45th

Human resources and
labour market 44th

Health and hygiene 28th

Safety and
security 48th

Busines:
environment G4th

Environmental sustainability 34th

Air transport infrastructure 70th

Ground and port
infrastructure 35th

Tourist service
infrastructure 65th

- Natural resources 72nd

Poland

Overall score 4.1 Cultural resources and

business travel 36th

Score 1-7 (best)

Past performance

Travel & Tourism Competitiveness Edition
Rank

Score

2017
46 /136

4.1
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Business impact of rules on FDI 67

Efficiency of legal framework in settling disputes
Efficiency of legal framework in challenging regs

Time required to deal with construction permits cays
Cost to deal with construction permits % consruction sost
Extent of market dominance

Time to start a business s

Cost to start a business . GN| per capta

Effect of taxation on incentives to work

Effect of taxaiion on incentives to invest

Total tax rate + pofts

(%) safety and security

Business costs of crime and violence

Rellabilty of police services

Business costs of terrorism

Index of terrorism incidence

Homicide rate /100,000 pop.

4 Health and hygiene

Physician density /1000 pop

Access to improved sanitation = pop.
Access to improved drinking water = pop.
Hospital beds 10,000 pop

HIV prevalence = asutpop,

Malaria incidence csses/i00,000 pon.

" Human resources and labour market
Primary education enrolment rate net *
Secondary education enrolment rate gross %
Extent of staff training

Degree of customer orientation

Hiring and fring practices

Ease of finding skilled employees

Ease of hiting foreign labour

Pay and productivity

Female participation in the labor force rato o mea

5 16 Treadiness

ICT use for biz-to-biz transactions

Internet use for biz-to-consumer transactions

Internet users . poo.

Fixec-broadband Intemet subscriptions /100pco
Mobile-cellular telephone subscriptions /100 pop.
Mobile-broadband subseriptions /100 pop

Mobile netwiork coverage % por.

Quality of electricity supply

2 Prioritization of Travel & Tourism

Government prioritization of travel and tourism incstry
TAT government expenditure = goverrment budget
Effectiveness of marketing and branding to attract tourists
Comprehensiveness of annual T&T data 0-120 bes)
Timeliness of providing monthiykuarterly T&T data -21 ®est
Country brand strategy rating 1-10 (sest)

Il
101

Openness of bilateral Air Service Agreements 038 (sest) 1.1

Number of regional trade agreements in force number

~ Price competitiveness
Ticket taxes and airport charges 0-100 (best)
Hotel price index Uss

Purchasing power parity FEF §

Fuel price levels Uss contsitre

¥’ Environmental sustainability

Stringency of environmental regulations

Enforcement of environmental regulations

Sustainability of travel and tourism incustry development
Particulate matter (2.5 concentration ygins
Environmental treaty ratification 0-27 (best)

Baseline water stress 5.0 (ve)

Threatened species  toal species

Forest cover change < cnange

Wastewater treatment =,

Costal shelt fishing pressure wanesimnz

Air transport infrastructure
Quality of air transport infrastructure
Avallable seat kilometres, domestic mikra
Avallable seat kilometres, international mikens
Alreraft departures /1000 poo,

Alrport density sirmortsimiion pop.
Number of operating airlines Humber

Ground and port in frastructure
Quality of roads
Road density “totalterricrialarea
Paved road density . ol tertaral wes
Quality of raifoad infrastructure
Railroad density km of roadsfand ares
Quality of portinfrastructure
Ground transport efficiency

Tourist service infrastructure
Hotel rooms numbe100 pop.
Quality of tourism infrastructure

Presence of major car rental companies
teller machines

" Natural resources
Number of World Heritage natural sites number o sies
Total known species number of species
Total protected areas *. total terrtorial area
Natural tourism digital demand 0-100 (sest
Atiractiveness of natural assets

Cultural resources and business travel
Number of World Heritage cultural sites msber of stes

Oral and intangible cultural heritage nune: o sxressons
Sports stadiums number d laige dadums

Number of international association meetings 5yes: aveiage
Cultural and entertainment tourism cigital demand 0100 es)

n
26
25
nla
nfa
66
41
65
75
79
51
36

72
46
102
22
"
96
36
16
93
33
21
47

* Scores are on a 140-7 scale unless indicated otherwise. For detailed definitions, sources, and periods, consult the interactive Country/Economy Profiles and Rankings at hitp: wef chitcr
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Performance Overview
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Figure 6: Mobile travel service bookings as a share of total
online bookings worldwide

Percent

100

2015 1 2016 Q2

Source: Criteo, Travel Hash Report 2016, hittp:/fwwnw critec.comymedia/b M1/
critec-travel-flash-report-october-2016. pdf.
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In 2016 we signed 60 new deals and
opened 24 great hotels across Europe,
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Rok 2017
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3. Miedzynarodowy Kongres Etyki w Turystyce (Krakow, 27-28. 4.2017)

Sekretarz Generalny UNWTO Taleb Rifai: Staly wzrost znaczenia turystyki w
globalnej gospodarce, jej szczegdlne znaczenie jako “mostu dla pokoju”. Etyczne
funkcjonowanie rynku turystycznego to przede wszystkim przestrzeganie praw
cztowieka, w tym zaprzestanie eksploatacji pracownikow i seksualnego
wykorzystywania dzieci. ,, Nie mozemy ulec terrorowi i ograniczy¢ prawo do
podrozy”.

Przewodniczacy Swiatowego Komitetu ds. Etyki w Turystyce Pascal Lamy:
Wszyscy dziatajgcy w turystyce ponoszq odpowiedzialnosc za to, aby nie szkodzic
spotecznosciom lokalnym, aby nikt nie byt wykluczony z mozliwosci uprawiania
turystki. Kodeks Etyki w Turystyce, stanowi mape drogowq realizacji celow
zrownowazonego rozwoju a Kongres platforme rekomendujgcqg nowe rozwigzania
calej branzy i wltadzom publicznym na catym swiecie.
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GLOBALNY KODEKS ETYKI W TURYSTYCE

Artykut 1. Udzial turystyki w poglebianiu wzajemnego zrozumienia 1 szacunku pomiedzy
narodami i1 spoteczenstwami

Artykut 2. Turystyka jako narzedzie indywidualnej 1 zbiorowej samorealizacji
Artykut 3. Turystyka jako czynnik zrOwnowazonego rozwoju

Artykut 4. Turystyka — uzytkownikiem, ale 1 beneficjentem dziedzictwa kulturowego
ludzkosci

Artykut 5. Turystyka jako dziatalnos¢ przynoszaca korzysci krajom 1 spotecznosciom
przyjmujgcym turystow

Artykut 6. Obowigzki uczestnikow rozwoju turystyki

Artykutl 7. Prawo do turystyki

Artykut 8. Swoboda ruchu turystycznego

Artykut 9. Prawa pracownikow 1 przedsigbiorcow branzy turystycznej

Artykut 10. Wprowadzanie zasad Globalnego Kodeksu Etyki w Turystyce



Wedlug Swiatowej Organizacji Zdrowia (WHO)

jest dotknieta roznymi formami niepelnosprawnosci.

UNWTO jest przekonane, ze dostep osob niepelnosprawnych
do wszelkich urzadzen, produktow i uslug turystycznych powinien
by¢ centralnym punktem kazdej odpowiedzialnej i zrownowazonej

polityki turystycznej.
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Tabl I/2. MIEJSCA NOCLEGOWE W TURYSTYCENYCH OBIEKTACH NOCLEGOWYCH
BED PLACES IN TOURIST ACCOMMODATION ESTABLISHMENTS

Wojewddztwa
Voivodships

Ogitem

Toral

Obiekty
hotelowe
Hotels and
similar
establis -
HEMEE

Pensjonaty
Boarding

houses

Imme

obiekty
hotelome
Cther
hatsl

facilities

Pozostate
obiekty
noclegowe
Other
facilities

POLSKA 2014
POLAND 2015

Ewawsko-pomorskia . _|

60 147
28 515
21848
18570
23128
90304
48 952
9401
28711
13 465
101 738
45 534
18101
40022
42854
120 603

292521
301 555

33151
11217
3634
7372
14 668
42038
37539
4170
12 015
6116
26 166
26 664
8 563
16 097
21782
24363

227 532
235 582

25 985
9 067
5875
4612
11179

34775

13 509
3248
9368
3834
19113

20778
7424
12 547
17814
16 434

46482
47392

4641
1654
1997
1418
3083
3612
3367

681
1774
1 780
5298
5129

i34
2 589
3T
6251

401 502
408 719

26 996
17 298
13214
11 198

&480
45 266
11 443

5231
16 656

7349
75573
1920

7538
13925
X072
96 240




TABL. /25, TURYSTYCZNE OBIEKTY NOCLEGOWE I ICH WYKORZYSTANLE WEDLUG PODREGIONOW (NUTS 3)
TOURIST ACCOMMODATION ESTARLISHMENTS BY REGION (NUTS 3)

Wojewndztaa
Foiveeds fups
Podremony

NUTS 3

Obiekty
ogolem w dain
1V
Total facilities
fas af 31 VI

Miejsca
noclegowe W
duiu 31 VI
Number af

bed places (as
af 31 VI

Horzystajacy
Tourisiz

Moclegi udmielone
Chaermighr stays

W Iym
ZRETAni-
I
af which
Joraizn

TOUrTSIT

W
mTyom
ZAZTAmi-

CIym
afwhich
Joraign

TOurists

ogolem
rotal

Stopien
Imigjsc
noclegowych
wh
Occupancy
rate af bad
places

Woynzjete pokojew obiskiach
hotelowych

W m
furystom
ZAgTanmi-

mym
qfwhick

Joraign tourists

ogolem
tatal

POLSK A
POLAND

2014
s

694023
TI0 274

60 147
26 582
o4
16025
3 589
11007
28515
8803
4451
7230
4752
3xme
21848
4 668
5878
5 603
5699

25083 978
26 942 056

5470335
5 6E05T0

2620 386
809 850
137671
503 243
128 305

1039 958

1055530
366 651
117 808
185 936
114 235

70 900
794 408
122978
170 734
278131
222 566

500637
105 641
29365
58 369
15371
191 991
105 118
85553

7194

5554

4467

2310
112 055
23592
18471
63 835

6 157

66 579 589
71234 421

128922341
13 757 657
6 829 669
2 556 615
270981
1 980 527
276 287
1745937
3 625536
1005121
244113
1 509 058
T19 280
147 964
1711623
121 457
348 796
461 626
675 744

1156714
372 267
36183
145 102
34428
348 T34
239 561
185 576
16 927
21 536
10221
5301
171 369
25672
35 786
100 061
11 850

43
E
331
276
26.0
6.6
25.0
459
442
352
242
639
510
2.2
0.5
272
238
04
377

21 558718
23 494 862

6739 223
7185 372

2294117
708 328
144 251
341996
112 415
986 927
866 380
581 660

88 303
114719
486591
33007
565 327
33 592
122977
273238
115 320

612171
156 006
38726
63 902
18 826
334711
151 537
124 149
10 768
7919
5045
3651
100 153
12 090
16926
65 367
3770




2016

368.548.526

50.548

0,014




Noclegi
powiat udzielone 2015

Krakow 4.573.896

tatrzanski 2.257.366

karkonoski 1.833.570

Wroctaw 1.745.937

9 cieszynski 1.548.610
10  jeleniogorski 1.536.719
44 Jelenia Gora 296.851
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